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15:00 Registration & Introduction

- Effective websites

* Action reaction - Key conversion points

* What is a landing page and how to use them
* Lead nurturing

Break

 Content generation to bring more traffic

* Which social media channels should you focus on
* Why newsletters are useful

¢ Advertising online

* Questions
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Hello!

Intro and your pain points

* What is your activity?
* What is your biggest pain point?

* What do you expect from today?

UrbWorks
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I'm trying to find you!

| need a solution to a problem

Google

&

Google Search I'm Feeling Lucky

UrbWorks
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This iIs my website

It has everything everyone needs!
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Calling Card

Practical: logo, colors, information...

Press

Home About us Services Method The pledge Expertise Carecer

Implementing Improved Business Performance with

your r*"‘f}.!'

Companies around the world are continually looking for ways to
improve operational and financial performance. The Lausanne
Consulting Growp has the answers. We define and implement
cparational change programames 1o imgrove financial and operabional
resuits, helpng companes achieve sustanable improvements within
CXISUNG Struclures and wihout Major cagital investments or changes
In trategC direction

How you benefit from working with the Lausanne
Consuiting Group

glebal reach - local specialists

costs of study carried by Lawsanne Consulting Group
an undertaing of » minimem return on investment
ONQUING warranty program
beneft sharing pregramme
close St with top ACASemC Ingt
pragmatic

Rutes
"Deita Approach”™ in close partnership with the chent

Urbv\/OI‘RS Analysis g¥ Decelopment
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Welcome to our site

EXPERT WHNESS TESTIMONY




Very creative

Look at me!




Business Card

And what do you do?

ASHFORD#*
ASHFORD

“WE DO NOT INHERIT THE EARTH
FROM OUR ANCESTORS WE
BORROW IT FROM OUR CHILDREN.”




What matters”?

According to 174 people

What is the most important factor in the
design of a website?

» The CEO does not need to like the website!  The website has = The website
* Use a layout that is familiar to people a heautil makes it
appearance
» How are you different and unique? 10% easy for me
, , to find what
* Do people find what they are looking for? Tha wibike Sk

* |s the website converting? offers a cutting
% edge interactive 76%
* What is the action you want the visitor to experience
9%
take?

n=174 Consumers (0o not work inmarketing or at a marketing agency)
Uike this? You'll love the Science of Website Redesign webinor: hitp//HubSpot.com/WebSc! HUbSaﬁt
UrbWorks .
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Target Group

Who am | talking to?

UrbWorks




Maximum 5 seconds

You need to answer these

 Point 1: Where am 17
e Point 2: How is this website useful for me?

e Point 3: What can | do here?

UrbWorks

online marketerg Emall: kristina@urbworks.com MNebaite: www.UrbWorks.com




Do you find this clear?

3 points
tradable~ owrvons umons s [
«FOREX com & tradables
A global market leader. The most innovative platform.*
L=
UrbWorks
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This one”?

G Goodness (.
G Graciovs = Products Shop Blog About Contact O hervs - £0
bio food

Nougishing food for bavies -4~
and Kids that is S\n\plj yummj’: - 5%

-t 0 ‘ L)
Ayurveda-vased and oRgaral '

| °
mace With love vy

Q

OUR POPULAR PRODUCTS

& &
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How about this?

@ sliptree

Invoicing software that
is actually easy to use

Send beautiful invoices

that are easy to create and
look great on screen and paper!

It's totally FREE to tryl

Save a lot of time and make your life

@ casier with nicely-designed invoices.

Sliptree made me realize how basic CEE——

Excel and other online 100ls are for s"ptree si.mpllfles JOur ""':__ - -

sending invoices. bookkeeping ==

Mae 't.io ).:'»cf fc-uhjcf ” All your invoices are stored in Sliptree F-‘ _.

o Ly sorted by billing month, so getting a e
U erO l’kS birdseye view of your monthly billing ~ _

online marketnrg is simple.




|s this clear?

Tel. +49(0) 176 105 60 787 info@sausa-badetonmecom Livechat D Shoppingcart (0) perman  english

FAQ « About Us « German Branch + References « Contact

Wooden Hot Tubs - Barrel Saunas - Grillhouses - Accessories

WOODEN HoT TUBS
10 BARREL SAUNAS

Beautiful, high quality home and garden
products directly from the mamyfacturer
+ Prices you have 10 so¢ %0 believe
« Fast shipping and setup
« Eavironment friendly

SEE THE SELECTION® or fearn more

UrbWorks
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And this one?

-" !! Tonstay 18 Fednsary 20Ve ...

v tonm
[+ St oo [/
Ask for a quotation now!

Servwies

Coporas
Mohtey Oen HHH Concierge
Al Hove

f-“"'“:“ - 0 PROPERTY MANAOEMSENT §
Grocery shoppeng

Moving? Sed arytwng here

Everns

UrbWorks
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-xactly what it says on the tin

Don’t waste my time!

' Remino for iPhone Blog Support Press

Create hassle-free reminders
and tasks in seconds

DOWNLOAD

WATCH THE VIDEO




Why should | choose you”

Be clear!

* What are you offering? £
* How is this better, different or unique from ‘

anything that is out there?

B -~

~| . 4
P f
o : .
f

* How do | benefit for this?

* Who is this meant for?

online marketrg
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Define your value

What do you offer?

Uerork§

online markete:
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* What is a landing page and how to use them
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» Content generation to bring more traffic

» Which social media channels should you focus on
* Why newsletters are useful

* Advertising online

* Questions
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Ultimate goal

| want you to take action!

* Sign-up to a course

* Sign-up to a newsletter

* Add to cart

* Request for more information
» Consultation

* Download a brochure

* Free 15 day trial

* Submit a form

* Etc.

UrbWorks
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CLICK ME




Obstacles

Why do visitors leave?

* The website is too complicated

* They do not understand what they should do

* Visually ugly website
* The language is too complicated
* The content is written for search engine

robots

* Not enough information
* Not enough proof - testimonials, site security

* Too much proof - not believable

* Too much too soon

UrbWorks

online marketing Emal: kristina@urbworks.com Website: www.UrbWorks.com




Create visitor loyalty

Something to remember

* Information (whitepapers, guides, eBooks)
* How does this work (demonstrate, case studies)

* Free trial, demo, meeting/consultation

Your knowledge and expertise in exchange of their contact details

UrbWorks

Ermal: knstina@urbworks.com Website: www.UrbWorks.com




How to guide the visitor?

Tel. +49(0) 176 105 60 787 info@sausa-badetonnecom Livechat D Shoppingcart (0)  perman  english

FAQ « About Us « German Branch + References « Contact

Wooden Hot Tubs - Barrel Saunas - Grillhouses - Accessories

WOODEN HoT TUBS
10 BARREL SAUNAS

Beautiful, high quality home and garden
products directly from the mamyfacturer
+ Prices you have 10 so¢ %0 believe
« Fast shipping and setup
« Eavironment friendly

SEE THE SELECTION» or fearn more

UrbWorks
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all to actions on the website

Provide value

Tupor Tour

Passion. Betrayal Murder. See where £ all hagpered
LONDON TOUR GUIDES

MARKETING
STORYTELLING

How to Acquire

Customers in 5 Acts

London Tour Guides

Dur Longon Towr Guacies wil halp you maks e most of your 10 19 London, and s you mongy, planning tme,
AN M0 INS0ad Oof SPENGNG TOUSANDS 0N 3 Guded Wuwr OF LONGoN, 0 sof guaded Tnerares witl et yOou see
M e 100 el ANd Qe you e Nexity 10 S08 whiat! rierests you he most

[ Buy the Guide Now!

Tudor London Journey Planner - $39.99 PROFIT-DRIVEN
Ths LOnoon Journey Panner 1es pou ON & 500y 0urney 10 Many of The 00 $0es N DIGITAL
LOoncon, This gucie will 3ave yOu MOney And Bme when DINnng your . It nciudex Dow 1 the 1.0a8e \ “ MARKETING

Tpmle="

or Lonc
Corvgrete § Qay Prerssy Tudc ."L-“ d

- Guscios 1o sach atracton with Tudor hotapots mapoed out Tour Guid _—
s - SOPeOA0S 00 Grectons for each Oary GET |T .

Waling 1ours, SCavenger hurts, and oher fun ACtivites

« And 30 much more! FREE

BEST
PRACTICES

One-Page Tudor London Towur Guide - FREE

You Caf Dret O e O Sae L Lﬁ”"'\f‘).(”'blrfq-!‘ YOU 2% & QUChseference for
sorme of THe 1 Tudor London afractions. This ousias

« Top Tudtr ses In Or Near London
« Summary of Tudor events that 0Coured at each GUID IDUAL & FAMILY
» Recommenced TuDe S1008 fed’ SACH ATVaCION ALT IS ANCE
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» Which social media channels should you focus on
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Landing Pages

Give and give

* It has a form
* It solely exists to capture
visitor’s information through

the form

* Focus on the offer

* Limited exit points

UrbWorks

SCHOOL

LLIS

LOTS OF QUESTIONS? FIND OUT THE ANSWERS YOURSELF
ON A VISIT TO LAKE LEMAN INTERNATIONAL SCHOOL

A3 3 parent or sIUCeNE, & it Bkely SNt you have 3 SUNSer

of question that you woulkd lee to ssk sbout We ot Lake

Leman Wiemathonal SOMOoL which is wiry we are more 132
San delghted to welcome you for 3 personal v |

N
On your visit 20 sOhool you witl ' > 'l l

N
»

v/ Racebwe & warm weicome and a towr arcund the “
1hoot From o mermber of cur hghly experienced ’
\,

-
V' Meet the stalf and students at LLES and have the /‘

Advessiors Sta

hance 10 sk them any pressing Questions you may
Rave about e ot the whool

V' Discaver for yoursell wity we Delieve Lake Lernan
Inemational School oflers the parfect environment 150 your child to thrive as an
Indhidual while they learn

Al oy Need 10 G0 N Order 00 MTANGE YOuT Own Dersonal visit 1o the schaol s Complete the
form,

Upon compleson. one of our admissions team will review when you are avalladie and will e v
Souch very qQuicidy to arTange your vislt and confirm » metually sutable time

AL Laie Lemman inderraonal SChood, we usderstand the importance of making the right chaice
for your chilkds education

S0 make that cruci first step 1008y, Complete the form and we'll see you s0on!




Free demo

Different offers

UrbWorks

HubSpHt

Call us: 1-888-HUBSPOT
{888-482-7768)

Request a Free Demo of HubSpot's Software
The Only Marketing Tools You Need, All In One Place.

We want to talkk with you! Let us walk you
theough MubSpot's marketing software and
show you how to execute your marketing

campaigns easser and faster than ever before. Il"

With HubSpot's marketing software you carc

v Drive Traffic to Your Website: Grow your P St
reach with biogging, social media, and
search engine optimization tools, o -

®
R Ay
.

AR

-— .- -

v Conwvert More Leads and Customers: Use landing pages, emall marketing, and dynamic
calis-to-action to generate more leads and close more deals.

v Save Time: Execute all of your tactics in one place, and track visits, leads and customers from
all of your marketing channels in one simple reporting dashboard.

Get a free demonstration of HubSpot's software to see how it works. Fill out the form, or give
us a call at 1-888-HUBSPOT (482-7768).

We'll show you how to make marketing youwr loads will love.

See HubSpot in Action
First Name *

Last Name *

Emad (privacy policy) *

When are you available for a demo? *

Show Me HubSpot!




Bad

* Value proposition?

* What is the offer? 9.37% to 12.54% APY

Several High Yield Programs To Choose
From Paying Monthly Interest Payments!

* 0.37%+ APY Alternative High Yield Return Programs

* 12.54% APY Pius Option for Equity Ownership

+ Our Programs Have Lowest Risks in Migh Yield Arena

* Most Programs Fully Collaterakzed By UCC-1 Filings

* Monthly Interest Payments Paid Out by ACH Transfer

« Eigitle For Some Retirement Programs

« Why Wait On Your Money? Get Paid Monthly!

“ I mever knew there were Jegilimale yield return programs that
could pay me 50 much on a monthiy basis. 'm so gied | contacted
USFA Growp!

Jonathan Stewart

1 8 3 . & @ 20 ) UW Arng oo &) Sagey Seserved Tarms A Conclioes | Fraecy Sos
T RIYY

~ online muhner;g




A/B Testing

What works?

iPertormable = IPerformable =

Stop closing the door on $109 closing the door on —
potential customers. Cet potential customers Cet

your message right with 4] YOuUr message right with 4]
Performable. Performabile

[ PPN A L T i B

PP P — e e s Senowe @ wuhs YIS —
\ & [ 8 e
@w‘—-.o- . — AT - e..—_h—.‘ s e Gangh Msedh cnpEye

Get Started Now! Get Started Now!

UrbWorks

Emal: kristina@urbworks.com Website: www.UrbWorks.com




A/B Testing

What works?

I Pertormable = IPerformable
Stop losing the door on e $109 closing the door on
potential customers. Cet n potential customers. Cet

yOour message right with your message right with
Performable. Performabile

Red + 21% | -
conversions oS 8 mmrm P ———
@m—w-— P U — e-.—--—-_-....

- e et - — ———

e e eyt ———

Get Started Now! Get Started Now!

UrbWorks
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A/B Testing

What to test?
4.78% 1
UrbWorks

WILL

3.49% 1 3.38% 4




Forms

How much information can you ask?

* First time visitor - basic form

* Explorers - basic form and additional
question

» Supporters - basic form, a question

and a goal

online marketnrg

FILL OUT THE FORM FOR A CHANCE TO WIN!

the cortes!
Adcross
‘ostal code

-

".
g
3
3

ARE YOU A CAA NEMBER?

'3
- :

000000

¥

kristina@urbrworks.com www.UrbWorks.com




Forms

Not ok

UrbWorks

Aront

FEATURED DEAL:YOU GET BOTH

A Yo rvy
Rod) desgned for Wh platiom
Rool o o cast Jg. O 3ot the hook

Sr 0y vith thes L'-;n Pro S
gam »
08 IO T
$ OF NOMh Amanica’s mx
ey LG IDCATONS where
ca o 4 Ak
P vy a varw
" .ar 3
ot Pesidy )
»

SIGN UP TODAY!

GET GREAT PRODUCTS
AT GREAT PRICES!

SIGNUPFOROUR
NEWSLETTER!

e
oo
.

e, T
o
-
o
et
o

Code

Emall: kristina@urbworks.com

bate: www.UrbWorks.com




| ead data

Where does this information end up? 7 June 13th tvent Regissration form

Email ¥ cathenne.rey@el.com

TEDxLausanne 2514
D-5: last chance 10 geta seat! (an...
TEDxLausanne register now - View
this email in your browser TEDxLa
Chambre vaudoise du c... 2/5/14
Swizerland's success model is at...
Version web Jaime Tweet Transférer
With the beginning of this new year
Elodie BUCHHEIM 2514
2 tickets for TEDx Lausanne -...

Dear Kristiina, Congrats, you are

one of the first who has replied!
Pasquini simone 2314
INVITATION MIB LUNCHEON 10....
Mesdames, Messieurs, Veulillez
trouver en annexe lnwitation de no...
Lisa Cirleco-Ohiman, K... 243/14
Know-it-all's WHAT TODO in the...
Know-it-all's WHAT TO DO in the

area. LISA'S PICK OF THE WEEK (
Internationallink & 13114
Internasonal Link - 2014 sponsors...
Dear Madam, Dear Sir, As you know,
Intemasonal Link has conducted a
Aymes Christine 13114
Tr: Anglais

bonjour Le Vendradh 31 janvier 2014
14h51, Bibliothéque d' Eygaliéres

El Membership Resewal

7 May 14th fvent Reglstration Form
April 18th Event Registration Form
March 12th Event Registration Form
February 12th Event Registration Form
January 17th Event Registration Form
Comact us

4 Intermational Membership Application

Send Notifications from Executives International Membership Application ...

10 My Inbox £ 1o My Mobile Device

Your Emall Address (7] Your Cell Phone Nember

wo@evecutives-nt ch

Set Reply Tex (1) Your Carrier ()
Emal

Send Ne Emails About : Send Me Text Mersages Abowut -
o New Lreres New (#1rws
¥ New Comments New Comrares

Cortommire Nt gt o (el Save Save

«1 10 Highrise X

Suddomain
executivesinternationall

Mighrise Account Secwity
HTTPS Enabled

W Ovaun Tvme 1] A
B Cetadt Theme : nete W
# Ontasnt Trame ' nate o
P Cwtedt Thame s nete o
P Ovtain Tme 1l e
WP Sl Thame : ot M
# Ovfasn Tme ' Nty ¥
P Ovfe Taee 3 ot M
# Ontast Tvame 1 e o
£ 1o Malichimp x
List Name
€l Members 2014
List Cordanns
Send all new entries to lise

Ousbie Opt-in Lmait
D0 not send a Gowble 0pt-in emall.

Change Settings




Contact base

Main asset

UrbWorks
"~ online marketing kristina@urbworks.com www.UrbWorks.com
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* What is a landing page and how to use them
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Break

» Content generation to bring more traffic

» Which social media channels should you focus on
* Why newsletters are useful

* Advertising online

* Questions
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| have all this datal

Now what?

UrbWorks
online marketrg kristina@urbrworks.com www.UrbWorks.com




Lead nurturing

Automated campaigns

Add Autoresponder R oems Sustes

name
1 48 Aatesaeponden ) 3rd Welcome After
B Oratts Purchase
} View By Ust
| 2nd Welcome After
+
S New Folder
Welcome Series /7 Q
1st Welcome After
Purchase

o

send settings

EEZD o 2uonis aner WC_Frst Onser_Duto st 10am
Esatomn Time

Who'll Gt This Next? Edlit

sonds 1 week after WC_First_Order_Date at 10am
Eastom Time
YWho'l Get This Next? Edit

Sonds 3 days sfter WC_Fest_Oeder_Date at 10am
Esstomn Time
Who'tl Get This Next? Ecitf

wC Al
Custormens

NA NA NA
NA NA NA
NA NA NA




Lead nurturing campaigns

Keep in mind

* Plan out the campaign
* Timings between mails
 Date and time

* Monitor

UrbWorks

online marketrg Emall: kristina@urbworks.com

baite: www.UrbWorks.com
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Content is your best friend

Oh no, a blog! | don’t have time!

What

* Blog posts, articles

» Whitepapers, guides, eBooks

* Videos, audio, presentations, webinars

 Additional pages on the website

Why?

» Search Engine Optimization (indexing, key phrases)
 Educate and inform

» Materials for lead nurturing campaigns

» Share and distribute through social media, newsletter

kristina@urbworks.com

Content is
the key

www.UrbWorks.com




How to tackle

Options

* Content plan (Month 1, Month 2, Month 3, etc.)
* Differentiate (blog articles, e-books, webinars, industry report etc)
* Resources plan - 4 employees = 1 article per week

» Copywriter + Proof reader

UrbWorks

online marketrg




What to write about?

Help is on the way!

* 10 most asked questions
» Google Analytics / Analytical software
* Keywords

» Google AdWords Keyword tool

Jan 1, 2014 - Feb 18, 2004

* Does this solve my target

group problems?

UrbWorks

online marketrg
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Your topic

What would be your topic?

UrbWorks




| need an answer to my problem

Are you number 17

Google

Google Search I'm Feeling Lucky

Urb\f\/o rksg

online markete kristina@urbworks.com www.UrbWorks.com




Where are you”?

UrbWorks




Where are you”?

UrbWorks




Google S

UrbWorks

earch




Optimizing your website for organic traffic

* Keywords
* Page titles

* Page content

Be friends with Google! S

english food switzerdand

Wets op- Nags Sreggery (Ve Sanrv 1 Yk

* Image names

* Technical wellbeing

» Content generation to boost your ranking

.wmb(-ﬂumwnmbm Oncher mow
BetarComerShop co vk has 7Y folowers on Googe
Shep - Shpoing - FAGE - Reward Ports

Ordar Fish 8 Chips Online - satch
W 008 o T akoawary
Your fawourte tsheaway delwered 1o your door. Order Food Ordne Now

British Food Shcp - betshop ch
w Briahop oy
Aoy your Levorte british $00d orire & e Sweiss Ruhop

* Organic traffic

UrbWorks

Nowa - Bmlhoom British Food Shop Switzeriand

W Brishoe o

Betsrop -”oh'oﬁw&'ccmrw'm-“w'odmh
1o your Diwwsleg = Swilzertand'

Crvstran Oearance - New Products - About us - Party & Chestrmas Crackers

Myf.wﬂShop Buylmhandﬁmlfoodanamommm_
W TR a DA 0
U'fxanhno-'\lmloo‘Ormzmoenwmrqucro:od-nu(mdm
favoute Britah Food Products 1o your Mome i Seitzeriand’

Home - Fidd Owr S0p 0 Gareva - Logis - Contiact Us

Amedcan Market Onine Food Siore Switzeriand,

www amercanmarkst oV ~ Tracalsle s page

Bevernpe Braantant NEW Britiah Food Candes Gum Ouolate v
NeucrAmel 1201 Garevs Switiertand Vondsy Tumdsy Weoresdey

1. 0o

Acn
AlpesCusimes
W AIDeS Cusnes Y Shew COM

Pan de TVA [ sutoertepreneur)
Direct Unine. 0824 90 53 M4

mrmul(}ocn
peanome chEnglenh+Foed

"u'"olnl‘hho‘

products ondee!

Orger Brisish Food Omno
www L T0dsNCpONy

UK Store Woridwice Ehlrrw
Order Orlire 207

English Food Online

Betormm Englah Food Orine Indo
Vor § Suchmanchren Jughoch

Buy Brisish Food Onling
WWW LMD es 0OM,

Over 1000 grocery Sera. Low cost
shippng. Wordede Selvery

S0t yOur a2 heve »

www zapmeta co'English «F oog ~Onin

¢




The "Perfectly Optimized" Page

-Title & Meta Elements ~~~---cccccccccccccccccccccccccccca-

Title: Chocolate Donuts from Mary's Bakery

times & locations for availability, and learn how to make your own donuts at home

r
'
'
'
'
| Meta Description: Learn the 3 secrets to Mary's award-winning chocolate donuts, get
i
'
i URL: http://marysbakery.com/chocolate-donuts

'

There are no

.~ impediments 10

A
,’ * \ search crawlers
\

reaching this page

4

Chocolate Donuts from Mary's Bakery

\ ¢ ordetermining i's
s Accessible /g0 cononicat
There's 3 secrets that explain why our chocolate donuts R

P R have won awards, generated hour-long lines, & even
" ? \inspired hip-hop tracks. They are
'

s version

1
' Uniquely ,. #1: Our Ingredients 2 Tk
‘\ Valuable ,’ XYz _: ‘ \
-~ ’ ) ]
See- #2. The Baking Process \‘ Built to be " Like/tweet/+1
ABC 11 a . \\”\IM’, DUItOnS make it easy
Seme” for visitors to share
#3: Timing 0. Wiwss R on thelr tavorite
want AN IQuK DEF networks and
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How to Get Hold of Mary's Chocolate Donuts
{aka locations, pricing & availability)
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Call to Actions

Many aspiring young writers were no doult inspired by Switzeriand's ncredibie soenery, while attending private schools, These ndude
Roger Boylan, American oitic and novelst, the Pulitzer Prize winning author Professor Douglas Hofstader and chidren's novelst
Sharon Creech.

From the world of entertanment, American actor Billy Zane, perhaps most famous for his role in TRank, spent 3 yoar boardng in
Switzernd. Actress Charlotte Gainsbourg and Christopher Lambert, star of the fim Highlander, a0 spent time at Swiss private
schools,

At Brilantmont we treae all students the same and with the Ltmast decretion, regardiess of the farmily they belong to. Every young
mind we have the honour of educating has the potertial to be everything they wish to be in the future - that's what's important to us.

Given the intemationally recognised qualty of Swiss private education, & is ittle wonder that peopie the workd over are seeking to give
ther chikiren every avalable oppartunity 10 experience education in this wekoming, friendy and beautifl part of the world,
Brilantmont is right at the heart of &, offering your chikd an education and We experience they wil never forget,

Boarding at Brillantmont: Middle School

v Join our family of around 100 international
boarding students aged 11-14

v Learnin a safe, warm, homely environment
v Educational excellence & exciting excursions

UrbWorks 3 3\ FINDOUTMORE ©
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Google products

Essential!
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15:00 Registration & Introduction

» Effective websites

+ Action reaction - Key conversion points

* What is a landing page and how to use them
* Lead nurturing

Break

» Content generation to bring more traffic

* Which social media channels should you focus on
* Why newsletters are useful

* Advertising online

* Questions

18:00 Drinks

kristina@urbworks.com

www.UrbWorks.com




Social Media

Range of channels and platforms
| B e

<) Link ked T u
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Social Media

|_et’s narrow down

SOCIAL MEOWDIA EXPLAINED

| LIKE I'M PLAYING WATCH THIS I'M VERY HERE'S A HERE IS FREAKIN | WORK AM THIS IS
MY CAT WITH MY VIDEO OF SKILLED HIPSTER HOWTO HATE THIS FOR GOOGLE LISTENING WHERE |
(AT MY CAT AT TRAINING PICTURE TRAIN YOUR CAT FOOD AND | HAVE 10 THE SONG GOT MY

CATS OF MY CAT (ATTO ACAT SOFT KITTY (AT HOODIE

A DANCE
QQ_ '

-




Social Media

Focus on what matters

- B2C
* B2B

* Facebook - Followers and fans
* LinkedIn - Business network

* Twitter - Online forum

UrbWorks

online marketrg
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Facebook Company Page

What to post?

* Target group

* Goals - what action do you want

* Direct and indirect lead generation
* Don’t be pushy or rude

* Negative comments

* Pace yourself

* Moderate and participate

* Facebook hostage problem

UrbWorks

online marketrg
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LinkedIn Business Network

Represent yourself and your company

Kristiina Urban =

Online Marketing and Flexible Web Development
Solutions

Genova Area, Switzerland  Intemet

UrbWorks, MyGof SA
Versio2, ZpiCT, Parkheuvel
Maastricht University

S 223

[ chinkecn comAnbristinaurban M Corsact ndo

UrbWorks

online marketeg kristina@urbworks.com

www.UrbWorks.com




LinkedIn - What to do

* Follow companies of your interest
* Join LinkedIn groups

* Post to relevant groups

* Be active

* Share the content you created

« Introductions and direct contact A Livan IR
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Twitter - 140 characters

Useful?

eMarketer
0 2012, G8.9% of HADANCS wire UG SO Mtworks va 658.2% of
Mo ol US popuation « ow i waoh®
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* SEO help

* Listen to the conversations
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What channels do you use”

THE
CONVERSATION
PRISM
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15:00 Registration & Introduction

» Effective websites

+ Action reaction - Key conversion points

* What is a landing page and how to use them
* Lead nurturing

Break

» Content generation to bring more traffic

» Which social media channels should you focus on
* Why newsletters are useful

* Advertising online

* Questions

18:00 Drinks

Emall: kristina@urbworks.com
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-mail Marketing

Let’s keep in touch!

 Contact list and emails
* Cheap and efficient
* Best “keep in touch” tool

* Main newsletter providers - Mailchimp and Aweber

* Do not buy lists!

- Family, friends, website, social media, campaigns, fairs, etc.

UrbWorks

online marketrg

Emall: kristina@urbworks.com
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Newsletters

Newaletter: Decomber 2013

4
/"‘(3 A Taste of home delivered to
my expat your door i Switzerland’

Shop

Last Orders by Dec 16th!

Last orders must be received by 16th
of December to enable us assure
deliveries in time for Christmas.
Best Wishes and Enjoy the Festive
Season!

Order now to be on time »

-mail Marketing

Emall not Sisplaying comectly?
Yogwr JL 0 wour Degeger.

A
KIPLING i

6 MINCE PIES

Mr Kipling Mince Pies are here!

Mr Kipling Exceedingly Merry Deep
Filled Mince Pies.
Butter enriched pastry filled with
mincemeat and topped with a
sprinkling of sugar.

Order here now! »

AL LIMAN NTEANAT ONAL

SCHOOL

LLIS

LAKE LEMAN
INTERNATIONAL SCHOOL

LLIS Open Days 2014

Come and experience our school in action!

LUS 0pons 28 d00rs 10 peospocive parerts on the fest WEDNESDAY of cach mongh
During owr Open Days you are woilcome 10 vist the school for a personal tour of the
SrOMises 10 0xXpOronco arming a1 LIS

Wo ok formard 10 meeting you between 9.00am and 15.00pm on one of the folowing
dases: February 5th. March Sth, April 2nd, May Tth or June 4th,

More information on LLIS website »

Re-Enrolment 2014-2015

To re-enil 107 e SCNOD1 year Degnnng

Important Dates in 2014

B¢ 50'% 10 ke 2 00K A1 Ihe UPIaed
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UNIQUE HOTELS THE TALLINN COLLECTOR

FACEBOOK CAMPAIGN
MEET THE ARISTOCRATS!

Visit the Unique Hotels Facebook page and like us
now to be the first to know.

_Jd

MEET BARON
OTTO VON STACKELBERG!

AND THE REST OF THE VIHULA MANOR
ARISTOCRATS ON MONDAY

: 0

i,

14th NOVEMBER

The Tallinn Collector is Launched!

I'm exited to announce that today Is the grand opening of
The Tallinn Collector website!

I'm glad to share it with you and am grateful for your interest and kind response. The website
will from now on be updated with new exited posts every day. Srowse, be fascinated, leave a

comement, hawe fun and just enjoy! Spread the word and cur love for Tallinn,

Welcome to the world of The Tallinn Collector!

Youvs, The Talaw Colecror

A HUGE SURPRISE AWAITS YOuU!
“ . " 4




How It works

Content to generate traffic, traffic to generate leads

EMAL

j LANDING
SOCIAL § PAGE WITH EEEE & LEAD
FORM

BLOG f

UrbWorks

Emall: knstina@urbworks.com

OFFER GIVEN

GENERATED

Website:

www.UrbWorks.com
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15:00 Registration & Introduction

» Effective websites

+ Action reaction - Key conversion points

* What is a landing page and how to use them
* Lead nurturing

Break

» Content generation to bring more traffic

» Which social media channels should you focus on
* Why newsletters are useful

* Advertising online

* Questions

18:00 Drinks

Emall: kristina@urbworks.com
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Online Advertising

Advantages and risks

* Facebook Ads
* Google AdWords

* Re-marketing (Q)

* LinkedIn ads

* Specific goals and targets —

* Time and effort

* Experience Q'
* Get most out of your budget

» Constant monitoring

UrbWorks

online marketrg
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Re-marketing

Haven't | seen you before?

Val Polland’

-
e
(L
led
said
' Ex-boyfriend arrested on suspicion of
murdering Gloucester hairdresser as
parents pay tribute to “beautiful girl”
ife
Police arrested a 22
year-old man alter
hair stylst Holle
Gazzard, 20, was
stabbed to death in
front of colleagues
(
leat and customers
ild

ne=  Julia Roberts ‘suffering emotional
collapse’ as her mum was diagnosed
with cancer before death of her half
oY  sister

HIV can even happen  Brush up on cwrling - Elle Style Awards
o inay pecple Uke  Deginversguidets 2014 Who ol ot
Otympcs craze on the red capet?

Brian Reade on
Marwel Peliegrin

The Engineer’ it now {f ¢ threeyver-old
coming &crodd mere chid leahed oot o
a5 & cowdoy bider you, Couied ingury or Genevas -

straggling 1o put death, woudd you "'
together on IKEA fiot Name the chid - o Ta lnn

pack than samberd its parents ™ Roundtrip dom

Kingdom Srwnel*
]

Book now

m W folow Gdadymaror

The Mirror

(IR 22700

o B Get £20 FREE on your frst

N deposkt
M!g_'o' Join Now!

Tallinn wartet
auf Dich

Buche Detne Unterkunft,

Real-Time
News on
Forbes

Scan the latest news and
headlines in a single stream.

Get ahead of the pack here »

Tallinn
Rounditrip bhom

351~ A




Re-marketing

Haven't | seen you before?

/)’

Q) \’.cmar';c{’im; D's?‘m} Ad

UrbWorks
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Key points

* Who is your target group

* Is it clear how you can solve their problem?

* What is your visitor journey?

* What can you offer for different visitor stages?
* Are you capturing leads?

* What can you create to bring more visitors?

* What channels are you focusing on?

* Use your database wisely

* Advertising online

[ , o ; ':“ A ‘4; ’: =
T T online markesing kristina@urbrwvorks.com

www.UrbWorks.com
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» Content generation to bring more traffic

» Which social media channels should you focus on
* Why newsletters are useful

* Advertising online
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Thank you!

Emall: knistina@urbworks.com




