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Intro and your pain points

Hello!

• What is your activity?
• What is your biggest pain point?

• What do you expect from today?



Program
15:00 Registration & Introduction
• Effective websites

• Action reaction - Key conversion points
• What is a landing page and how to use them

• Lead nurturing
Break

• Content generation to bring more traffic
• Which social media channels should you focus on

• Why newsletters are useful
• Advertising online

• Questions
18:00 Drinks



I need a solution to a problem

I’m trying to find you!



It has everything everyone needs!

This is my website



A solution for me

This is what I need



Practical: logo, colors, information...

Calling Card



Creative and artistic

Welcome to our site



Look at me!

Very creative



And what do you do?

Business Card



According to 174 people

What matters?

• The CEO does not need to like the website!

• Use a layout that is familiar to people

• How are you different and unique?

• Do people find what they are looking for?

• Is the website converting? 

• What is the action you want the visitor to 

take?



Who am I talking to?

Target Group



You need to answer these

Maximum 5 seconds

• Point 1: Where am I?
• Point 2: How is this website useful for me?
• Point 3: What can I do here?



3 points

Do you find this clear?



This one?



How about this?



Is this clear?



And this one?



Don’t waste my time!

Exactly what it says on the tin



Be clear!

Why should I choose you?

• What are you offering?

• How is this better, different or unique from 

anything that is out there?

• How do I benefit for this?

• Who is this meant for? 



What do you offer?

Define your value
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I want you to take action!

Ultimate goal

• Sign-up to a course
• Sign-up to a newsletter

• Add to cart
• Request for more information

• Consultation
• Download a brochure

• Free 15 day trial
• Submit a form

• Etc.



Why do visitors leave?

Obstacles

• The website is too complicated
• They do not understand what they should do

• Visually ugly website
• The language is too complicated

• The content is written for search engine 
robots

• Not enough information
• Not enough proof - testimonials, site security

• Too much proof - not believable
• Too much too soon



Something to remember

Create visitor loyalty

• Information (whitepapers, guides, eBooks)
• How does this work (demonstrate, case studies)

• Free trial, demo, meeting/consultation

Your knowledge and expertise in exchange of their contact details

1st time visitors

Supporters

Explorers



How to guide the visitor?



Provide value

Call to actions on the website
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Give and give

Landing Pages

• It has a form
• It solely exists to capture 

visitor’s information through 
the form

• Focus on the offer
• Limited exit points



Different offers

Free demo



Bad

• Value proposition?

• What is the offer?



What works?

A/B Testing



What works?

A/B Testing

Red + 21% 
conversions



What to test?

A/B Testing



How much information can you ask?

Forms

• First time visitor - basic form
• Explorers - basic form and additional 

question
• Supporters - basic form, a question 

and a goal



Not ok

Forms



Where does this information end up?

Lead data



Main asset

Contact base
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Now what?

I have all this data!



Automated campaigns

Lead nurturing 



Keep in mind

Lead nurturing campaigns

• Plan out the campaign
• Timings between mails

• Date and time
• Monitor
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Oh no, a blog! I don’t have time!

Content is your best friend 

What 
• Blog posts, articles

• Whitepapers, guides, eBooks
• Videos, audio, presentations, webinars

• Additional pages on the website

Why? 
• Search Engine Optimization (indexing, key phrases)

• Educate and inform
• Materials for lead nurturing campaigns

• Share and distribute through social media, newsletter



Options

How to tackle

• Content plan (Month 1, Month 2, Month 3, etc.)
• Differentiate (blog articles, e-books, webinars, industry report etc)

• Resources plan - 4 employees = 1 article per week
• Copywriter + Proof reader



Help is on the way!

What to write about?

• 10 most asked questions 
• Google Analytics / Analytical software

• Keywords 
• Google AdWords Keyword tool

• Does this solve my target 
group problems?



What would be your topic?

Your topic



Are you number 1?

I need an answer to my problem



Where are you?



Where are you?



Google Search



Be friends with Google! SEO

• Content generation to boost your ranking
• Organic traffic

• Keywords
• Page titles

• Page content
• Image names

• Technical wellbeing

Optimizing your website for organic traffic





Call to Actions



Essential!

Google products
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Range of channels and platforms

Social Media



Let’s narrow down

Social Media



Focus on what matters

Social Media

• B2C
• B2B

• Facebook - Followers and fans
• LinkedIn  - Business network

• Twitter - Online forum 



What to post?

Facebook Company Page

• Target group 
• Goals - what action do you want

• Direct and indirect lead generation
• Don’t be pushy or rude

• Negative comments
• Pace yourself

• Moderate and participate

• Facebook hostage problem



Represent yourself and your company

LinkedIn Business Network



LinkedIn - What to do

• Follow companies of your interest
• Join LinkedIn groups

• Post to relevant groups
• Be active

• Share the content you created
• Introductions and direct contact



Useful?

Twitter - 140 characters

• SEO help
• Listen to the conversations

• Use hashtags #golf, #Geneva

• Do you have time for this?



What channels do you use?
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Let’s keep in touch!

Email Marketing

• Contact list and emails 
• Cheap and efficient

• Best “keep in touch” tool
• Main newsletter providers - Mailchimp and Aweber

• Do not buy lists!

• Family, friends, website, social media, campaigns, fairs, etc.



Newsletters

Email Marketing





Content to generate traffic, traffic to generate leads

How it works
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Advantages and risks

Online Advertising

• Facebook Ads
• Google AdWords 

• Re-marketing
• LinkedIn ads

• Specific goals and targets
• Time and effort

• Experience
• Get most out of your budget

• Constant monitoring



Haven’t I seen you before?

Re-marketing



Haven’t I seen you before?

Re-marketing



Key points
• Who is your target group

• Is it clear how you can solve their problem?

• What is your visitor journey?

• What can you offer for different visitor stages?

• Are you capturing leads?

• What can you create to bring more visitors?

• What channels are you focusing on?

• Use your database wisely

• Advertising online
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Thank you!


